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OBJECTIVES:

The student enables to
e acquire knowledge on Retail and Digital marketing
e analyze the problems related to Retail and Digital marketing

e gain knowledge of Case Studies on Marketing Models of Retail and Digital marketing.

COURSE OUTCOMES:

Students at the successful completion of the course shall be able to:

CO1. Explain the concepts and principles about the retail and digital marketing;

CO2. Identify and analyse the opportunities related to retail and digital marketing available in the local
area,;

CO3. Apply the concept to formulate the new strategies related to retail and digital marketing;

CO4. Demonstrate the practical skills required to get employment in retail and digital marketing or to

start own digital marketing.

MODULE-I:
Concept of Marketing - Type of Markets — Marketing Mix — Marketing Strategies — Marketing
Segmentation — Marketing Organization - Marketing Research - Pricing Policies and Practices - Major

Players in Retail and Digital Market in India.

MODULE-II:

Understanding Product and Consumer-Marketing Product Types — Product Decision and Strategies
- Product Life Cycle - Consumer Behaviour Model — Factors of Consumer Behaviour -Understanding
Indian Consumer - Strategies of persuading the Consumer — Sale Promotion: Advertisement, Branding

and Packaging.

MODULE-III:
Retail Marketing -Concept of Retail Marketing — Types of Retailing — Big and Small Retail Markets -
Retail Marketing Mix — Essentials of Successful Retail Marketing - Retail Marketing Strategies —

Multichannel Retailing — Store Management — Shopping Market Dynamics. 12

MODULE-IV:

Digital Marketing: Concept and Types — Telemarketing —Online or e-tailing — Essentials of Digital
Marketing —Difference between Physical Retail and Digital Marketing — Digital Marketing Channels -
Customer Behaviour in Digital Marketing — Major players in Digital Marketing and their Marketing
Strategies - Tools and Apps of Digital Marketing.
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MODULE-V:
Marketing Models and Case Studies-Marketing Models of Retail and Digital Market
Companies/Shops: Global, National and Local levels- Discussion of two different types of Case

Studies related to Retail and Digital Marketing.
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