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(Skill Enhancement Course)

CORPORATE SOCIAL RESPONSIBILITY

Course Objective: This course is to provide practical understanding about basic
concepts, frameworks, legislative initiatives, financial resources for CSRs and
skills required for implementation and appraisal of CSR programs.

Course Outcomes:
After completing the course, thestudent shallbeableto achievethefollowing outcomes:

CO1: ExplainvariousconceptsinCorporateSocialResponsibility (CSR)
CO2: Explain the frameworks for CSR and global initiatives

CO3: Analysethelegislativeinitiativesrelating toCSRin India

CO4: Evaluatethe roles andresponsibilitiesofKeyStakeholdersunderCSR
COb5: Makeacriticalappraisalof theimplementationofCSRprojectsin India

Unitl: IntroductiontoCorporateSocialResponsibility(CSR)
e CSR:Conceptandimportance;ConceptsofCharity,CorporatePhilanthropy,
Corporate Citizenship
e RelationbetweenCSRandCorporateGovernance;Carroll'sModel
e DriversofCSR;MajorCodeson CSR
e Evolutionof CSRin India;CSR initiativesin India.

Unit2: InternationalFrameworkforCSR
e UnitedNations(UN)GlobalCompact2011
e UNGuidingPrinciples onBusiness andHuman Rights
e OECD CSR Policy Tool, ILO Tri-Partite Declaration of Principles on
MultinationalEnterprises and Social Policy
e GlobalCompactSelf-AssessmentTools.

Unit3: CSR Legislation inlndia
e ProvisionsofSection135 ofCompaniesAct 2013
e ScopeforCSRActivitiesunderSchedule VII,
e AppointmentofindependentDirectorsontheBoard
e ComputationofNetProfits
e ImplementingProcessof CSRinIndia.



Unit4: Identifying Key Stakeholders of CSR&their Roles
e RoleofPublicSectorinCSRactivities;GovernmentProgramsEncouragingVVo
luntary Responsible Action of Corporations
e RoleofNon-profit &LocalSelf Governanceinlmplementing CSR
e ContemporarylssuesinCSR&SDGs-
NationalVVoluntaryGuidelinesbyGovtof India
e UnderstandingRolesandResponsibilitiesofCorporate Foundations.

Unit5: CSRProgram Implementation and Opportunities
e CurrentTrends and Opportunitiesin implementationof CSRProgrammes
e MonitoringandMeasuring thelmpact ofCSR Programs
e Successfullnitiatives&ChallengesofCSR
e CaseStudiesofMajorCSRInitiativesinLocal Area.
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SuggestedActivities:

Unit-1:Group discussion on

concepts of CSR Unit-

2:Assignmentson Legal Aspects of

CSR

Unit-3:Casestudiesof CSR projectsinthe locality/district

Unit-
4:ApproachinglocalcorporatestogainbenefitsforthecollegefromCS
R Unit-5:Seminars on implementation of CSR projects in India



