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Learning Objectives: The students will be able to 

 Be familiar with the e commerce concepts and identify them 

 Understand how to use it in different procedures in the firm and for personal use 

 Evaluate its relevance in particular situations for greater credibility  

Learning Outcomes: Upon completion of the course student should be able to 

 use e commerce and business terminology,  

 explain the objective of e payments and related key assumptions and principles. 

 explore and acquire skills in respect of most sophisticated procedures and 

practices  

 help themselves serve better the vast digital needs needs of every commercial 

organization. 

MODULE-I: e-Commerce: Features of Electronic Commerce - Distinction between e-

Commerce and e-Business - Types of Business Models: B2B, B2C, C2C - Benefits and 

Limitations of e-Commerce - Apps.      

 

MODULE-II: e-Business Applications: Integration and e-Business suits - ERP, e-SCM, e-

CRM - Methods and benefits of e-Payment Systems –e-Marketing – Applications and 

issues 

 

MODULE-III: e-Business on different Fields: e-Tourism – e-Recruitment – e- Real Estate 

– e-Stock Market – e-Music/Movies - e-Publishing and e-Books. 



MODULE-IV: Mobile Payments & e Cash : Wireless payments, Digital Wallets, Google 

Wallet - PAYTM – Security Challenges - NEFT/RTGS/Electronic Payment modes - 

Foundations of e-Cash and Issues; Security, Anonymity, Untraceability, Virtual currencies 

MODULE-V: Mobile Commerce: Ticketing - Me-Seva; Government and Consumer 

Services – e-Retailing - e-Groceries – Security challenges - Case Studies 
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